
 
Executive Summary 

 

Problem & Solution: 
As avid sports fans, we've constantly thought of ways to help alleviate the challenges that most universities, venues 
& stadiums are facing. For years, fans have never had an alternative besides participating physically at live events.  

 

Over the past year, virtual events are now becoming routine.  The days' high-ticket cost, traveling, parking, rowdy 
fans, security, and public health concerns are soon to be a thing of the past.  We understand these challenges and 
focused our efforts towards offering the same in-person experience virtually vs. physical. Through our in-depth 
research, Tru-Spot has identified a surge of small to medium-sized arenas looking to curate a wider fan-based, 
expand their business model offering, improve their fan engagement experience, and increase revenue.  We've 
acknowledged these markets are in a transitional tranche which provides tremendous growth.  

 

Beyond the USA, market's public health-related concerns continue to plague many countries major pastime, sports 
and Tru-Spot Technologies is paving the way forward to address these ongoing challenges and opportunities.  

 

Imagine the potential always to have the best seat in the house or perhaps enjoy a concert or Broadway show with 
family and friends residing in different geographical locations. Lastly, enjoy this experience because tickets are 
always available.   

 

Let me introduce you to Tru-Spot Technologies, an entertainment and sports technology company taking the Fan 
Experience and revenue generation to the next level. By allowing venues, stadiums, large-scale events to accelerate 
ticket sales, giving fans, the ability to experience the views they desire from the safety and comfort of their home or 
a remote location.   

 

We were created by two childhood friends and prior military veterans who grew up in small-town Brandon, 
Mississippi. Today, our in-depth research reveals approximately 60 million seats available worldwide; Tru-Spot is 
poised to disrupt the entertainment and sports technology industries as we know it today. This revolutionary 
mobile application offers an unprecedented amount of versatility across many sectors beyond sports.  These two 
pioneers are trailblazing the subsequent great technological discovery in immersive fan engagement experience in 
many ways. 

  



 
 

Our Business Model: 
 

Our business model offers several facets of monetizing. Typically like most 3rd party ticket providers, we offer a 
model structure such as B2B2C; unfortunately, the downside is that these 3rd party providers only provide physical 
participation and not a virtual fan engagement experience.  

Secondly, Tru-Spot offers B2C, which would be a direct sell to fans. The third is an option for subscription & 
licensing, geared towards having a monthly or annual paid fee for access to our platform and technology.  

Lastly, we offer paid advertisement slots throughout the app, which are explicitly geared to minimize disruption of 
the live event. 

 

Capital Raise: 
 Status: Pre-Revenue 

 Fund: YTD $ 300 K  

 Capital: $.5 - $1 M 

 Runway: 9 - 12 months 

 Stake: 5% @ $4.5 M Pre-Money Val. Model: B2C & B2B2C 

 ROI: Terms to be negotiated Exit:  IPO / Acquisition 
 Exit: IPO / Acquisition 

 

Utilization of Funds: 
 Software Development: $250K 

 Peripherals & Hardware: $55K 

 3D Modelling: $25K 

 CDN & Cloud Streaming: $28K 

 Marketing: $30K 

 Independent Stock Exchange: $45K 

 Legal: $ 25k 

 Strategic Hires & Founders: $50K 

 Contingency: $25K    
  



 
ON 

Our Differentiators: 
 

In many ways, we have changed the mindset of the way fans engage with live events.  

 

From sports to movies, and everything in between. We also understand that fans & concertgoers are 
seeking more immersive engagement without the oculus headgear. We offer a multitude of differentiators, 
unlike our competition.  

 

We give the fan complete control without commercial interruptions in addition to: 

 

 360° Fan View & Control 

 Smart TV, Mobile, & Browser Compatible 

 2-Way Immersive Audio 

 Double Booking Seats 

 AR/VR Venue Amenities & Features 

 Fly-Through AR 

 Player Metrics (Health & Stats) 

 Recruiting Reels 

 Many more additional features 

 
Tru-Spot Technologies Inc will provide the seats but not require you to take the Ride to the Stadium. Throughout our 
B2C & B2B journey, we make money based on commission sales, licensing, advertising, fixed fee, etc. 
 
We will provide an immersive app for the sale of virtual seats, a point of view entertainment experience by 
partnering with universities, venues, and teams, etc., who are looking to proactively address an untapped market by 
curating fans through a revolutionary real-time engagement.   
 
Are You Ready? 
 


